


TOOLS & CAPABILITIES
• Adobe Creative Cloud

InDesign, Illustrator, Photoshop, 
After Effects, Lightroom 

• AI-Assisted Creative Tools

• �·�Ï�r�M���[���±�i�«�Ì�±�Q�r�•�«
Word, Excel, PowerPoint

• Photography 
Digital SLR Operation, Composition, 
and High-End Photo Retouching

 

 

 

 

 

 

BRAND & 
VISUAL STRATEGY

• Brand Development & Visual Identity

• Visual Storytelling & Layout Systems

• Print, Digital & Campaign Design

• Presentation Design

• Complex-to-Visual Translation

CORE COMPETENCIES

EXECUTIVE SUMMARY
Brand Strategist with deep expertise in transforming complex business 
concepts into cohesive, scalable brand systems. Digital SME who led 
�•���i�•�M�E�M�Ï�[�•�Ò�•�Ï�~�•�«�D�~���E�i�Ï�����«���±�«�D���Ï���D�i�Ï�����«�D���~�«�~�Ï�³�Ï�i�D�õ�Ò�Q�M�[�i�«�•���M�ì�R���•�[�«�����«�i�Â�•�«
Creative Services Team at UScellular, expanding team capacity and reducing 
turnaround times by 30% �¶�«�
�ì�Ï�õ�õ�•�~�«�Ï���«�Â�w���D���Ï�·�Ï���³�«�i�•�r�Â���Ï�r�D�õ�«���D�M�M�D�i�Ï�˜�•�[�«�D���~�«
translating abstract strategy into measurable business outcomes. Known for 
meticulous visual judgment, collaborative leadership, and solutions-oriented 
�D�E�E�M���D�r�Â�«�i�Â�D�i�«�[�•�r�w�M�•�«�[�i�D�ì�•�Â���õ�~�•�M�«�i�w�©�Ò�Ï���«�D���~�«�D�r�r�•�õ�•�M�D�i�•�«���D�M�ì�•�i�«�i�M�D�r�i�Ï�����«�±���M�«
both startups and established enterprises.

PROFESSIONAL EXPERIENCE

UScellular  (acquired by T-Mobile, 2025) | Chicago, IL  2011 – Present

Creative Services Designer 

• Spearheaded creative execution for enterprise-wide national campaigns, 
ensuring absolute brand integrity across digital, motion, and retail channels 
supporting $MM marketing initiatives for Top 5 wireless carrier.

• �ö�Ï�˜���i�•�~�«�~�•�E�D�M�i���•���i�«�r�D�E�D�i�Ï�õ�Ï�i�Ï�•�[�«�i���•�D�M�~�«�~�Ï�³�Ï�i�D�õ�Ò�Q�M�[�i�«�E�M���~�w�r�i�Ï�����«�����~�•�õ�¹�«
scaling digital output accounting for 80% of total project volume , drastically 
increasing department's strategic value and internal relevance.

• �%�w�Ï�õ�i�«�D���~�«���E�•�M�D�i�Ï�����D�õ�Ï�·�•�~�«�-�M�•�D�i�Ï�˜�•�«�
�•�M�˜�Ï�r�•�«���•�D���í�[�«�Q�M�[�i�«�Ï���Â���w�[�•�«�D���Ï���D�i�Ï�����«
�•���M�ì�R���•�·�«enabling motion design by growing into 50%+ of all incoming 
creative requests , reducing outsourced animation needs, external agency 
spending and improving turnaround speed across channels.

• �8�•�˜�•�õ���E�•�~�«�[�r�D�õ�D�i�õ�•�«�~�•�[�Ï�³���«�[�©�[�i�•���[�«�D���~�«�E�M���~�w�r�i�Ï�����«�i�����õ�ì�Ï�i�[�«accelerating 
creative timelines by 30% , allowing team to absorb increased demand and 
maintain 100% brand consistency across national campaigns.

• Served as Digital Subject Matter Expert (SME) mentoring peer designers 
�Ï���«�D�~�˜�D���r�•�~�«�~�Ï�³�Ï�i�D�õ�«�•���M�ì�R���•�[�«�•�¦�E�D���~�Ï���³�«�i�•�D���«�r�D�E�D�r�Ï�i�©�«�D���~�«�M�•�~�w�r�Ï���³�«
turnaround times on high-priority enterprise requests. 

• �þ�•�[���õ�˜�•�~�«�r�M���[�[�Ò�E�õ�D�i�±���M���«�Q�õ�•�«�[�Â�D�M�Ï���³�«�i�D�M�M�Ï�•�M�[�«�i�©�«�E�D�M�i���•�M�Ï���³�«�•�Ï�i�Â�«�†���«
�Ï���E�õ�•���•���i�Ï���³�«�[�Â�D�M�•�~�Ò�~�M�Ï�˜�•�«�D�r�r�•�[�[�«�±���M�«�·�D�r�«�[�©�[�i�•���[�·�«�•�õ�Ï���Ï���D�i�Ï���³�«�•���M�ì�R���•�«
�i���i�i�õ�•���•�r�ì�[�«�D���~�«�Ï���E�M���˜�Ï���³�«�r���õ�õ�D�i���M�D�i�Ï�����«�•�±�Q�r�Ï�•���r�©�«�D�r�M���[�[�«�~�•�[�Ï�³���«�i�•�D���¶�«

• Elevated enterprise creative standards by implementing rigorous proofreading 
�D���~�«�i�M�D���~�«�r�����E�õ�Ï�D���r�•�«�E�M���i���r���õ�[�¹�«achieved the team’s lowest error ratio while 
�~�M�Ï�˜�Ï���³�«�~�•�E�D�M�i���•���i�Ò�•�Ï�~�•�«�M�•�~�w�r�i�Ï�����«�Ï���«�E�M���~�w�r�i�Ï�����«���Ï�[�i�D�ì�•�[�«�i�Â�M���w�³�Â�«�E�•�•�M�«
reviews and meticulous layout precision.

Brand Strategist & Owner (Freelance) | Chicago, IL        2015 – Present

• �
�©���i�Â�•�[�Ï�·�•�~�«�r�����E�õ�•�¦�«�˜�Ï�M�i�w�D�õ�Ò�±�w���~�M�D�Ï�[�Ï���³�«�����~�•�õ�«�Ï���i���«�r�õ�•�D�M�·�«�D�i�Ò�D�Ò�³�õ�D���r�•�«�i�M�D���~�«
system for VBO, transforming previously misunderstood startup concept into 
�r���Â�•�[�Ï�˜�•�«���D�M�M�D�i�Ï�˜�•�«�i�©�«�[�•�r�w�M�Ï���³�«�Ï�����•�~�Ï�D�i�•�«�[�i�D�ì�•�Â���õ�~�•�M�«�i�w�©�Ò�Ï���«�D���~�«�•�[�i�D�i�õ�Ï�[�Â�Ï���³�«
�w���Ï�Q�•�~�«�M���D�~���D�E�«�±���M�«�[�r�D�õ�D�i�õ�•�«�³�M���•�i�Â�¶

OPERATIONS &
QUALITY SYSTEMS

• Brand Standards & Governance

• �ö�M�����Q���³�·�«�H�~�Ï�i�Ï���³�«	��«���r�r�w�M�D�r�©�«�þ�•�˜�Ï�•�•

• �K���M�ì�R���•�«	��«�ö�M���r�•�[�[�«�Ì�E�i�Ï���Ï�·�D�i�Ï����

• Pre-Press & Vendor Coordination

• Continuous Improvement 
	��«�H�±�Q�r�Ï�•���r�©

• Directed foundational brand launch for Picnic Wine & Provisions, architecting cohesive Day-1 visual identity by aligning 
�Ï���i�•�M�Ï���M�«�D�•�[�i�Â�•�i�Ï�r�[�«�•�Ï�i�Â�«���w�õ�i�Ï�Ò�r�Â�D�����•�õ�«���D�M�ì�•�i�Ï���³�·�«�~�M�Ï�˜�Ï���³�«�Ï�����•�~�Ï�D�i�•�«���D�M�ì�•�i�«�i�M�D�r�i�Ï�����«�D���~�«�•�õ�Ï���Ï���D�i�Ï���³�«���E�•�M�D�i�Ï�����D�õ�«�±�M�Ï�r�i�Ï�����«
for founder.

• ���M�r�Â�Ï�i�•�r�i�•�~�«�Â�Ï�³�Â�Ò�•���³�D�³�•���•���i�«�i�M�D���~�«�[�©�[�i�•���«�±���M�«�6�9�8�«�k�Ï���D���r�Ï�D�õ�«�-�D�M�•	��·�«�Â�w���D���Ï�·�Ï���³�«�r�����E�õ�•�¦�«�������•�©�«���D���D�³�•���•���i�«
�i�Â�M���w�³�Â�«�w���Ï�K�w�•�«�ò�E�õ�D�©�±�w�õ�«�r�Â�D�M�D�r�i�•�M�ò�«�˜�Ï�[�w�D�õ�«�[�i�M�D�i�•�³�©�¹�«drove 40% increase in audience interaction by transforming 
intimidating subject into accessible brand experience by accelerating client trust.

• Engineered comprehensive brand systems while translating complex business value propositions into clear, 
high-converting visual identities, reducing client sales cycles and increasing multi-channel campaign ROI  for diverse 
B2B and retail portfolios.

• �§�•�˜�•�M�D�³�•�~�«�n�•���•�M�D�i�Ï�˜�•�«���†�«�D�[�«�[�i�M�D�i�•�³�Ï�r�«�±���M�r�•�«���w�õ�i�Ï�E�õ�Ï�•�M�«�D�r�r�•�õ�•�M�D�i�Ï���³�«�r�M�•�D�i�Ï�˜�•�«�E�M���~�w�r�i�Ï�����«�D���~�«�~�D�i�D�«�E�M���r�•�[�[�Ï���³�¹�«�w�i�Ï�õ�Ï�·�•�~�«
���†�Ò�~�M�Ï�˜�•���«�•���M�ì�R���•�[�«�±���M�«�M�D�E�Ï�~�«�˜�Ï�[�w�D�õ�«�Ï�~�•�D�i�Ï�����·�«�r�����E�õ�•�¦�«�~�D�i�D�«�[�©���i�Â�•�[�Ï�[�·�«�D���~�«�D�~�˜�D���r�•�~�«�r���E�©�Ò�•�~�Ï�i�Ï���³�«�~�•�õ�Ï�˜�•�M�Ï���³�«�Â�Ï�³�Â�Ò�˜���õ�w���•�·�«
�E�M�•�r�Ï�[�Ï�����Ò�i�D�M�³�•�i�•�~�«���D�M�ì�•�i�Ï���³�«�D�[�[�•�i�[�¶

• �Ì�E�i�Ï���Ï�·�•�~�«�E�M���å�•�r�i�«�õ�Ï�±�•�r�©�r�õ�•�[�«�D���~�«�i�w�[�Ï���•�[�[�«���w�i�r�����•�[�«�i�©�«���D���D�³�Ï���³�«�[�r���E�•�«�D���~�«�~�•�õ�Ï�˜�•�M�D�i�õ�•�[�«�D�r�M���[�[�«���w�õ�i�Ï�E�õ�•�«�r�����r�w�M�M�•���i�«
engagements, ensuring 100% on-time execution while advising executive leadership on messaging strategies by 
�D�õ�Ï�³���Ï���³�«�i�•�r�Â���Ï�r�D�õ�«�D���~�«���D�M�ì�•�i�Ï���³�«�D�w�~�Ï�•���r�•�[�¶

• �8�•�õ�Ï�˜�•�M�•�~�«�±�w�õ�õ�Ò�[�E�•�r�i�M�w���«���D�M�ì�•�i�Ï���³�«�Ï���±�M�D�[�i�M�w�r�i�w�M�•�Ô�Ï���r�õ�w�~�Ï���³�«�•�•�i�«�[�©�[�i�•���[�·�«�[���r�Ï�D�õ�«���•�~�Ï�D�«�±�M�D���•�•���M�ì�[�·�«�D���~�«�•�˜�•���i�«
�i�M�D���~�Ï���³�Ô�i�M�Ï�~�³�Ï���³�«�i�Â�•�«�³�D�E�«�i�•�i�•�•�•���«�D�i�[�i�M�D�r�i�«�i�M�D���~�«�[�i�M�D�i�•�³�©�«�D���~�«���•�D�[�w�M�D�i�õ�•�«�D�w�~�Ï�•���r�•�«�r�������•�r�i�Ï�����¶

LEADERSHIP & 
COLLABORATION

• Team Leadership & Mentorship

• Cross-Functional Partnership

• Creative Direction & Feedback

• Project & Timeline Management


